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dfHOW | shoot.

e book me because they see my work as
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You can call it serendipity, happenstance or luck. But F call it, “precision engineering -\-;
the unexpected.” Because chance is no accident. It's how | get THAT feeling. It's how

we find THAT moment. Those magic shots that make the campaign.
1




| alf decent photographer
" pauthentically” shoot their

B, Street pl . | ..Vol buddies, in their cool
brief, b -every reportageée¥a é thent clothes, in cool places.
er‘p'ro uct, 'npry |" Shooting someone Wi .
| - whatever they’re wearing; hat’s kindergarten.

thinking, doing, in a real-li B
f i (] " [ # ‘ (]
eafi” something moment. That’s authentic. g able to CREATE if bh set,
S n ywadays, ng with clients,.th ency,
auth&nticity h been reheated  Let’s get rec sands of opmlo& insane

m

rowave\so many times, [

crews,
| lavour. '

digr,\ N .5 sh
'{"_

schedules, choSen
approved wardrobe cmcl
up, photo studios, sce
locations, artificial ||ghl'|ng, craf
services. There’s not a lot about
any of this that makes you think
“authenticity”.

<@ Yo &

Because in advertising,
authenticity has to be staged.







a master offbondiflg with talent, observing
A .'@ég‘.“-,_'hem, seeing their limits, and Etrengths, then
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nothing fake

gys do it: I’'m in there

encouraging them, _ 'y
incing with them, ' ~ lt's my home. It's s i g . : - t%
pulling the best | , 2y
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With our killer mix of |iFesty and |

product shots, we’re doing way more

than capturingour target group.

o ]

*  We're giving them a full-on connection
to the PACIFICO philosophy. .

To pull_this off, I'm bringing in the A-

team, the best crew -for tW
not just—winging _‘_u_..rn-—
— duction..down-t6" iniest detail.

. But here s the thlng once we hit the set,
we're ready to toss all that prep out the
window and let the magic happen. Like
seasoned pros, we binto the

_unexpected.
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CuridSity, sp ontaneity; w
emotion. That’s the secret sauce. ‘
all about ﬁndmg newvg ds} d
perspechves on the stuff. Wp'.ﬂaougﬁf e
alreddy knew. _ ] |

-

I"'m alwqys on the lookout: for thase
QOId?ﬂ___le—me S "';-."'_:_':';,;:::

--ulllﬂ'f—f| - .‘-;;v‘;J‘vn.' 1-0

-3 : ‘M?

So when people see our visuals, they're
not just looking at a photo; they’re
feeling it. Like they're rlght there, part
of the scenexi s
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For me, it's nexer just abd
pictures. It’'s"about
atmosphere o
excitement.
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a camera than just a photogrﬁ'phg\

Every moment is a mini story, and | get\,-.
the talent, the crew, the J ncy, and\ \’
the client all vibing”® with What we're
building together. Each shot is more
than.just_a checkbox on some list. It's a
collaboration, a little piece of
everyone’s‘energy on sef

Ih+9—|sn+gonna be your sta dcrd photo

'\
1

shoot. | \

It's a full-on happening, an expefience
everyone’s gonna\remember.
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focal
shoot
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of the action.
broducty” and
g you’d see in
our friends.
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scene.
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Our drinker’s cervez
just a beer - it’s part
so let’s treat it like a
kid on set.
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TECH SPECS, CAMERAS, CROPS.

Whether it’s an action or still -
moment, it should feel like we
captured the whole scene,
then got in close and intimate.
Let me introduce you to my
friends, the Fujifilm Babies.
They’re cheeky, dirty, and fast
as hell. Nothing better on the
planet for vibe captures.

Crop wise, | want to go from
full-scene action, to close-up
reactions. | truly believe this is
where we find the magic, it’s
that look, that wink, that thing
that happens when talent
forget that they’re talent, and
they’re just themselves.
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